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Cargills is humbled to 
have been selected as one of 
the Top 10 Most Admired 
Companies of Sri Lanka by 
CIMA, ICCSL and the Daily 
FT, for the second consecu-
tive year. 

“This recognition is a tes-
tament to the resilience of 
the Cargills business model 
in the face of the pandemic, 
as we continued to grow by 
placing the needs of the com-
munity first. Our philosophy 
has always been based on the 
belief that by focusing on 
community development, 
the balance sheet looks after 
itself,” an official from Car-
gills said. 

As an essential service 
provider and a leading food 
company, we continued to 
meet the needs of the con-
sumers during the pandemic.

“Our reach and impact 
went beyond serving our 

consumers. At a time when 
many farmers across the 
country were left without a 
marketplace, we provided a 
guaranteed market for thou-
sands of farmers and sup-
ported their livelihoods. At 
the same time, we ensured 
that not a single ounce of 
milk went to waste as we 
increased our fresh milk col-
lection rate to 180,000 liters 
per day. During the 2020/21 
Financial Year alone, Cargills 
generated direct income over 
Rs. 9 billion to the dairy and 
agriculture farming commu-
nity in Sri Lanka.”

Realizing the challenges 
faced by small entrepreneurs 
in the aftermath of the first 
lockdown last year, we 
launched an initiative called 
‘Village to Home’ in Septem-
ber 2020, with a vision to 
provide local entrepreneurs a 
platform to engage with a 

larger market. In addition to 
supporting them with packag-
ing, marketing, and quality 
assurance, the Cargills Bank 
provides low-cost financing to 
help increase their capacity.

By sourcing most of our 
raw materials locally and pro-
ducing value-added consum-
er foods that compete with 
global brands, Cargills plays 
an important role in saving 
foreign exchange for the 
country. Our food brands 
have become leading nation-
al brands due to our focus on 
quality and innovation.

In spite of the challenging 
operating environment that 
prevailed during the last 18 
months, Cargills continued 
to make investments across 
all business verticals and 
across the country. In total, 
the Cargills Group made Rs. 
6.4 billion in capital invest-
ments during the 2020/21 

Financial Year. It reflects our 
belief in Sri Lanka and her 
ability to overcome the cur-
rent challenges and rise 
again stronger as we have 
done before. As a leading Sri 
Lankan corporate, Cargills 
stands ready to continue our 
investments, impacting com-
munity development and 
driving value for all stake-
holders.

This recognition was only 
possible due to the Cargills 
team, who continue to serve 
the needs of the community 
even during the most chal-
lenging of times. During the 
pandemic, our primary duty 
was to protect our team and 
ensure their emotional, phys-
ical, and financial well-being. 
In addition to providing the 
necessary support and build-
ing confidence of the team, 
we have also taken steps to 
ensure our team is vaccinat-

ed. Over 98% of the Cargills 
team which consists of over 
12,000 members has been 
vaccinated to date.

Forward together 

Our farmers and suppliers 
played a pivotal role in help-
ing us meet the consumers’ 
needs. We would like to 
thank them and assure that 
Cargills will stand by our 
partners at all times.

“Our sincere appreciation 
to our consumers, who con-
tinue to support and believe 
in us.”

 As one of the oldest and 
most trusted companies in 
the country with a heritage 
of 177 years, Cargills will 
continue to stay true to its 
core values of providing 
affordable nutrition and serv-
ing our communities across 
Sri Lanka.

Cargills among ‘Most Admired 
Companies of Sri Lanka again Association for Social 

and Cultural Cooperation 
(ASLCSCC) hosted   a 
webinar on Social and Eco-
nomic Development of 
China to celebrate the 
72nd National Day of the 
People’s Republic of China 
recently through Zoom 
Technology.

Aruna Hapuarachchi, 
Commissioner, Inland Rev-
enue Department, Madu-
shan Kularathne , Chief 
Editor ,CHINA MIRROR, 
Dr. Madura Seneviratne, 
Member of the  Central 
Provincial  Covid control  
Committee, Daya Sri Nar-
endra Rajapaksa, Veteran 
Journalist, Nayana Wanni-
arachchi, Principal of  
President’s Girls’ College, 
Nawala; Rohan Muthuma-
la, President, Sri Lanka-
China Wushu Friendship 
Association, Jaliya Senevi-
ratne, Entrepreneur, 
Ruwan Basnayake, Taiji 
Instructor delivered  the 
speeches.

Speeches were deliv-

ered under the topics of  
Chinese Communist 
Party and its leadership’s 
dedication  on Chinese 
development, China’s sci-
entific approach to the 
C-19 epidemic, China’s 
economic development 
since 1949, Integration of 
Chinese Martial arts in 
School Education, China 
overcame the C-19  epi-
demic and the exemplary 
management models  pre-
sent to the world, Chi-
nese philosophy and its  

influence of the Chinese 
State governing and the 
Chinese people, Educa-
tion in China and its con-
nection  with Sister 
School  culture and  Pov-
erty alleviation in China.

Over 100 participants in 
different circles participat-
ed at the webinar.

The program was con-
ducted by the Indrananda 
Abeysekera President of 
ASLCSCC and Deputy 
President Dunil  Heiyan-
thuduwa.

ASLCSCC hosts Webinar to celebrate 
National Day of China

The Sri Lankan LPG 
industry has been facing 
some of its most challenging 
times ever – some of it seri-
ously undermining the 
growth and the scope of the 
industry as a key energy sec-
tor for the island.

There are two key players 
in the LPG sector in Sri 
Lanka. Litro Gas Lanka, 
with a heritage of 150 years 
going back to the days of the 
Gas & Water Co and the 
Gas Works Street. Since 
being acquired by the Gov-
ernment in 2010, Litro Gas 
Lanka has grown with a 
80% market share to emerge 
as the industry’s leader in 
both domestic and industri-
al segments, managing an 
efficient operation with a 
staff of 220, contributing a 
turnover of Rs 47 billion to 
the country. The company 
offers direct employment to 
over 2,000 people through 

42 distributors, while 
empowering a  network of 
14,000 dealers. In addition, 
there are 1,500 Litro Gas 
Lanka home delivery hubs 
where indirect employment 
takes place.

Laugfs Gas commenced 
operations 20 years ago ini-
tially as an auto gas alterna-
tive before moving into 
LPG. Today, the heavily 
debt ridden company owns 
tankers and a large LPG 
storage facility at Hamban-
tota, widely seen globally as 
a non-performing asset but 
finds itself at the centre of 
controversy brought on by 
the fact that the common 
platform recommended for 
the LPG industry is alleged 
to favour Laugfs.

“In order to strengthen 
Litro Gas Lanka as the state 
owned national LPG suppli-
er, we have recommended 
several solutions to ensure 

the way forward for the 
LPG industry and incorpo-
rate Laugfs to ease their 40 
billion debt raised without 
substantiated collateral 
from several banks, mainly 
the state owned banks. 
Among those solutions have 
been our request to pur-
chase the facility outright as 
a joint venture with an inter-
national industry leader or 
to lease their terminal for a 
10 year period. We have 
even suggested and recom-
mended taking over their 
entire LPG operation to 
ease their burden,” says 
J.A.S Terrence Appuhamy 
of Litro Surakeeme National 
Unity organization.

He adds that with a 8,000 
MT storage facility current-
ly, Litro Gas Lanka fulfills 
the market need for 33,000 
MT without any interrup-
tion to their supply chain ; 
in fact, the Consumer 

Affairs Authority of Sri 
Lanka has recognized Litro 
Gas Lanka’s cost leadership 
capability, having acknowl-
edged their cost efficiency 
as the best in the industry.

“In fact, during our entire 
history, we have not had any 
supply issues. We have even 
supplied LPG to Laugfs to 
meet their requirements 
and overcome their supply 
issues.”

Questions are asked as to 
why Laugfs needs a 30,000 
MT facility when as the 
industry leader Litro Gas 
Lanka manages with a 8,000 
MT facility to meet the 
needs of 80% of the market 
share. The company meets 
the domestic LPG needs of 
over 4.0 million households 
in Sri Lanka while providing 
LPG to the industrial sector 
– in 2020, in order to offer 
Covid-19 support for affect-
ed industries, Litro Gas 

Lanka reduced the prices of 
industrial LPG as a special 
incentive.

Appuhamy points out that 
if needed, Litro Gas Lanka 
has the potential to obtain 
floating LPG storage 
options that can store up to 
40,000 MT, without any 
additional cost. Competi-
tive rates for such an opera-
tions have already been 
offered to the Company as 
well.

As the industry leader, 
Litro Gas Lanka obtains 
LPG from the Government 
of Oman on a two year con-
tract which stabilizes prices. 
It also ensures high quality 
and optimum LPG mixture 
which doesn’t happen when 
LPG is bought from any 
supplier with a floating LPG 
cargo at spot prices, adds 
Appuhamy.

“Our Kerawalapitiya 
freight rate is USD 105 per 

MT and has been stable at 
this price throughout the 
contract period which con-
tinues until Q 01 2022. In 
fact, we have got even better 
prices due to our market 
dominance and established 
supply channels and even 
this rate can be re-negotiat-
ed.“ he adds.

“We know competition 
buys LPG at spot prices 
sometimes as low as USD 
80 per MT but we don’t 
know the level of quality. 
The trouble with spot cargo 
purchases is that often what 
is available as spot cargo is 
low quality LPG loaded a 
long time ago.”

Appuhamy reiterates that 
although Laugfs has put up 
a mammoth storage facility 
at Hambantota, the freight 
prices will still be impacted 
since the LPG unloaded at 
Hambantota has to be trans-
ported to Kerawalapitiya, 

Litro Gas Lanka hub in the 
western province, where the 
LPG demand is experienced 
most.“In fact, such detours 
would not only raise the 
prices but cause delays and 
issues – for an instance, 
there’s only one loading arm 
at the Hambantota for 
Laugfs terminal ; if some-
thing goes wrong, the mar-
ket would face shortages of 
LPG.”

He and the Litro Sura-
keeme National Unity 
organization point out that 
weightage given based on 
storage facilities alone and 
not the market share and 
customers serviced, can 
overshadow the entire LPG 
industry in the country. 
Added to that is the burden 
of servicing debt taken to 
finance the large facilities of 
Laugfs LPG set up, which 
can further impact the 
industry potential.

Litro Gas Lanka on the 
other hand , he says, stands 
on a premise of consolidat-
ing the strength of its well 
trenched brand name, cus-
tomer value proposition and 
the network it has succeed-
ed in building over the 
years. 

It must be noted that 30% 
of the customers in Sri Lanka 
use LPG gas alone as cooking 
fuel – another 52% of cus-
tomers who use dual fuel, one 
of which is LPG. For these 
customers and the industrial 
segment who relies heavily 
on LPG, the way forward for 
LPG is critical.

An analysts believe that 
the optimum path forward is 
to acknowledge the industry 
strength of Litro Gas Lanka 
as the LPG sector leader 
and to ensure a level and a 
balanced playing field that 
will not favour one party 
over the other.

Litro Surakeeme National Unity raises concerns on proposed LPG joint mechanism

Since the first announce-
ment in June 2020, expecta-
tions have been high on the 
potential of the Eravur Fabric 
Processing Park to catalyze a 
new era for Sri Lankan textile 
and apparel manufacture.

Supported through the 
Ministry of Industry and 
Commerce and the Board of 
Investment (BOI) of Sri 
Lanka, working in close col-
laboration with the Joint 
Apparel Association Forum 
(JAAF), the apex body of the 
apparel industry in Sri Lanka, 
the vision for Eravur is begin-
ning to take shape.

Of the allocated approx 
300acres of land, fifty have 
been allocated for the Park’s 
maiden investment of US$ 35 
million to establish a state-of-
the-art fabric mill. Negotia-
tions are also underway with 
two international companies 
to infuse mega investments 
for the remainder. The Park is 
estimated to attract acumula-
tive investment of US$ 300 
million.The zone is also seek-
ing further investments 
towards Dyeing, Washing, 
Knitting, Weaving, and other 
associated and ancillary activ-
ities. Cabinet approval for the 
Zone’s classification under the 
Strategic Development Pro-
jects Act was also secured, 
enabling the extension of tax 
and other relief and incen-
tives to investors. 

Rapid progress 
towards vertical 

integration 
“We would like to see the 

first company commence 

commercial operations in 
the next 6 months to 1 
year,” stated BOI Chairman 
Sanjaya Mohottala.  “We 
have been very aggressive 
on timelines because of the 
clear consensus on the 
nationally significant value 
that the Park can generate. 
At present, all land has 
been demarcated, and 
water and electricity suppl-
yare being finalized. In 
excess of half the commer-
cial land has been allocated 
or reserved, and we are see-
ing great demand. There is 
clear recognition locally 
and internationally as to 
the immediate potential. If 
necessary, we are able to 
expand the zone even fur-
ther.”

Leveraged in support of 
Sri Lanka’s highly devel-
oped apparel manufactur-
ing sector, which has stead-
ily benchmarked itself on 
global standards for ethical, 
sustainable production and 
high levels of technical and 
technological expertise, 
Eravur’s promoters also see 
the project as an opportu-
nity for Sri Lankan-made 
apparel to take global lead-
ership on sustainability in 
its most holistic sense. 

Mohottala explained fur-
ther that themost immedi-
ate benefit from the Park’s 
establishment will be in the 
cost advantages and 
enhanced economies of 
scale gained through capac-
ity expansion and vertical 
integration of domestic 
supply chains.

Currently, Sri Lanka has 

approximately 300 apparel 
manufacturing facilities 
across the country. By con-
trast, it has only 7 textile 
and raw material factories 
capable of producing fabric 
for export, and for conver-
sion into garments for 
export. At its peak, Sri 
Lanka imported over 
250,000 MT of fabric both 
for export-oriented apparel 
manufacturing and for local 
consumption in 2019, at a 
cost of US $ 2.2 billion.

In the context of unprec-
edented disruptions across 
global supply chains in par-
ticular and persistent com-
modity and currency vola-
tility, increased availability 
of high quality raw materi-
als will enable an immedi-
ate and drastic reduction in 
raw material costs, while 
also conserving foreign cur-
rency.

Increased domestic pro-
duction of textiles also 
translates to a higher per-
centage of domestic value. 
If that threshold increases 
from its current 52% to 

65%, it qualifies for a larger 
proportion of Sri Lankan 
exports for zero-duty bene-
fits under GSP Plus. 

Pioneering national 
journey in  

sustainability 
The economic argument 

in favour of investing in Era-
vur is bolstered by its poten-
tial to also be the most sus-
tainable venture of its kind 
in the entire Asian region, 
with local stakeholders hav-
ing already committed to 
establishing extensive 
renewable energy facilities, 
water recycling facilities, 
science-based targets, and 
circular business models. 

At a macro-level, increased 
local production capacity 
will contribute significantly 
to all these targets by reduc-
ing the end-to-end length of 
Sri Lanka’s apparel supply 
chains. This in turn enables 
tighter backward integration 
and lower carbon emissions.

Taking a cue from the Sri 
Lankan textile and apparel’s 
industry’s outstanding 
achievements on environ-
mental sustainability to date, 
the Zone is being designed 
from the ground-up to facili-
tate and incentivize sustain-
ability in every facet of its 
operations. In terms of fabric 
processing, the main focus is 
on wastewater treatment. 

Mohottala continues: “Sri 
Lanka’s environmental 
standards for industries are 
quite stringent, especially 
compared with regional 
competitors. A key feature of 
the Zone will be its central 
wastewater treatment facili-
ty with a sea outfall, which 
will require a high standard 
of treatment. Fortunately, we 
already have strong exper-
tise available locally, with 
many of Sri Lanka’s textile 
producers having estab-
lished facilities on par with 
global best practices on 

wastewater treatment. We 
have used this to our advan-
tage by calling in the local 
industry’s technical experts 
and drawing on their pio-
neering experiences to opti-
mize wastewater treatment 
protocols at Eravur.” 

Adding that this will be 
one of many positive attrib-
utes all stakeholders down-
stream of the textiles pro-
duced at the Zone can lay 
claim to, Mohottala says, 
“With the greater localiza-
tion of production, we also 
gain improved oversight and 
control over environmental 
standards within the Zone. 
This also enables greater 
transparency, traceability, 
and accountability across 
the supply chain, which in 
turn will confer preferable 
competitive advantages to 
Sri Lankan apparel export-
ers. In addition, this will 
empower brands and retail-
ers to make clear and credi-
ble claims to genuine sus-
tainable sourcing.”  

An end-to-end 
opportunity 

Another significant 
advantage for Eravur is that 

it is purpose-built with the 
most advanced environ-
mentally friendly technolo-
gy available. This will also 
promote efficiency in ener-
gy and water consumption, 
as well as additional infra-
structure for recycling and 
recovery of water used in 
production, for which the 
BOI aims to provide inves-
tors with additional incen-
tives.

Notably, Eravur also 
enjoys a high level of solar 
irradiance and consistent 
high-wind conditions, mak-
ing any manufacturing 
facility established in the 
area, ideally suited for solar 
and potentially, wind tur-
bine power generation. 

“Augmentation of the 
Zone’s energy requirements 
with plentiful renewable 
energy will enable cost sav-
ings on the energy-inten-
sive aspects of wastewater 
recycling. Given the con-
sistent annual reduction in 
the cost of solar and wind 
energy, the conditions at 
Eravur are another unique 
attraction for investment 
into the Zone, and poten-
tially enables the entire 
supply chain to utilize glob-

al incentivizes around 
responsible and sustainable 
production,” Mohottala 
said.

In addition to the waste-
water treatment protocols, 
the Zone will also include a 
sludge treatment facility, 
with further trials already 
underway for responsible 
disposal.  These include 
tests using micro-algae to 
breakdown sludge, as well 
as utilizing sludge to fuel 
furnaces and as bricks with 
a bio-mat mask. 

The final and potentially 

most vital contribution 
which the Eravur Fabric 
Processing Zone is the 
empowering impact it will 
have on the lives of Sri 
Lankans in Batticaloa. At 
present, the district has an 
estimated population of 
621,887, of which, an esti-
mated 60,912 individuals 
are below the poverty line. 
As at 2019 – prior to the 
pandemic - unemployment 
in the region stood at 
6.4%. 

“With the development 
of the Zone, we will be able 
to create thousands of sta-
ble, well-paying direct and 
in-direct jobs. This could 
prove to be one of the most 
transformative develop-
ments to take place in the 
Eastern Province in recent 
history,” Mohottala con-
cluded.

The Joint Apparel Asso-
ciation Forum is the apex 
body which guides Sri 
Lanka apparel towards its 
ultimate goal of being the 
world’s number one apparel 
sourcing destination. JAAF 
represents five associations 
that cover supply chain 
partners, the export-orient-
ed apparel manufacturers, 
buying offices and repre-
sentatives of international 
brands in Sri Lanka.

Eravur Fabric Park could transform sustainable textile manufacture in Sri Lanka

Chairman, BOI, Sanjaya Mohottala said that despite 
the Pandemic, Sri Lanka attracted USD 400 million 
FDI in the first six months.

He adding that capital formation as a result in the 
first six months this year has been USD 770 million, of 
which USD 400 million FDIs and the rest from local 
investments.

 “We have already approved projects to the tune of 
USD 600 million while projects to the value of another 
USD 1.5 billion to 2 billion are in the pipeline and dis-
cussions are ongoing.”

‘Sri Lanka attracts USD 400 mn 
FDI in first 6 months’

BOI Chairman, 
Sanjaya Mohottala

Fabric production line at an apparel factory


